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Abstract: Business research plays a critical role in understanding, analyzing, and improving organ-
izational performance, strategic decision-making, and market dynamics in an increasingly complex
and interconnected global economy. By integrating theoretical frameworks, empirical evidence, and
practical insights, business research provides evidence-based solutions that guide managers, poli-
cymakers, and entrepreneurs in navigating uncertainty, driving innovation, and fostering sustain-
able growth. This editorial highlights the importance of rigorous and interdisciplinary business re-
search, emphasizing its relevance in areas such as strategic management, entrepreneurship, mar-
keting, operations, finance, sustainability, and digital transformation. It also explores how global
perspectives, methodological rigor, and applied relevance enhance the impact of business research
on both organizational practice and societal development, ultimately contributing to knowledge
creation, responsible leadership, and long-term value generation.
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In the contemporary global economy, businesses operate in increasingly complex and dynamic
environments characterized by rapid technological innovation, globalization, evolving consumer ex-
pectations, and heightened environmental and social accountability. These conditions create an im-
perative for high-quality business research that not only advances academic theory but also informs
practical decision-making. Business research provides a structured approach to understanding organ-
izational behavior, market dynamics, strategic decision-making, and the interplay between business
and societal outcomes. The necessity of a dedicated platform like Business Research Review arises
from the growing demand for interdisciplinary, methodologically robust, synergy of business phe-
nomena, and globally relevant research. Organizations and societies alike benefit when research goes
beyond narrow disciplinary boundaries, integrating insights from strategy, finance, marketing, oper-
ations, human resource management, corporate governance, sustainability, and digital transfor-
mation. BRR aims to serve as this bridge, connecting rigorous academic scholarship with practical
applications that are meaningful across diverse geographic and economic contexts. The journal’s scope
is intentionally broad, reflecting the multifaceted nature of contemporary business challenges and the
interconnections between organizational performance, societal expectations, and technological evolu-
tion.

BRR’s purpose extends beyond publishing research; it seeks to foster a global scholarly commu-
nity, promote methodological rigor, and encourage the application of research findings in real-world
contexts. By supporting original research, systematic reviews, conceptual frameworks, and case stud-
ies, BRR ensures that its publications contribute to both theory and practice. Strategic management is
a central focus of BRR, reflecting the importance of understanding firm-level strategies, competitive
positioning, and resource allocation for sustained organizational success. Research in this area pro-
vides insights into how firms navigate market turbulence, develop dynamic capabilities, and achieve
long-term growth. Marketing research is another critical component of the journal, encompassing top-
ics such as digital marketing, consumer behavior, brand management, and service innovation. In to-
day’s technology-driven markets, understanding consumer preferences, adopting data-driven mar-
keting strategies, and engaging with digital platforms are essential for organizational success. Simi-
larly, human resource management research published in BRR examines leadership development,
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talent retention, workforce diversity, and performance management, providing organizations with
tools to foster motivated, productive, and resilient teams.

Corporate governance and accountability remain essential themes, as organizations are increas-
ingly held responsible for ethical conduct, transparency, and alignment with stakeholder interests.
BRR encourages studies that explore board effectiveness, governance structures, compliance frame-
works, and the integration of environmental, social, and governance (ESG) considerations into corpo-
rate decision-making. Operations and supply chain management research is vital in ensuring effi-
ciency, resilience, and risk mitigation. BRR publishes studies that explore supply chain optimization,
logistics innovation, risk management, and the integration of technology in operational processes. The
ongoing digital transformation across industries further necessitates research into Al-driven analytics,
big data applications, digital platforms, and the development of smart business models. These insights
are crucial for enabling firms to respond to technological disruptions, enhance operational efficiency,

and create new value propositions.

International business and cross-cultural management studies published in BRR contribute to a
global understanding of organizational behavior, strategic decision-making, and market dynamics.
Finally, research on business ethics, risk management, and organizational resilience highlights the im-
portance of integrity, compliance, and proactive strategies to address uncertainty and crises. BRR em-
phasizes studies that explore risk identification, mitigation, and management frameworks, ensuring
that organizations are prepared to navigate complex environments and maintain sustainable opera-
tions. By integrating these diverse areas, the journal promotes a holistic understanding of business
management, fostering scholarship that bridges theoretical advancement with actionable practice.

Through its commitment to high-quality research, methodological rigor, interdisciplinary collab-
oration, and global relevance, Business Research Review plays a pivotal role in advancing business
scholarship. The journal’s publications inform organizational decision-making, support sustainable
and ethical practices, and contribute to the broader discourse on responsible leadership and value cre-
ation. As the business landscape continues to evolve, BRR remains dedicated to publishing research
that anticipates emerging trends, explores innovative solutions, and strengthens the connection be-
tween academic insight and real-world application. Table 1 shows the focusing areas of the journal.

Table 1: Focus Areas of Business Research Review

Areas

Subfields

Relevance

Strategic Management

Entrepreneurship & Inno-
vation

Marketing & Consumer
Behavior

Human Resource Man-
agement

Corporate Governance &
Accountability

Sustainability & CSR

Operations & Supply
Chain

Digital Transformation &
Technology

International Business &
Cross-Cultural Manage-
ment

Competitive strategy, corporate strategy, dynamic
capabilities, resource-based view, strategic alli-
ances

Start-up ecosystems, venture creation, innovation
management, business model innovation, techno-
logical entrepreneurship

Digital marketing, consumer insights, branding,
customer engagement, service innovation, market-
ing analytics

Leadership, talent management, workforce diver-
sity, employee motivation, organizational culture,
performance appraisal

Board effectiveness, transparency, compliance,
ethical leadership, ESG reporting, stakeholder
management

ESG integration, circular economy, corporate so-
cial responsibility, environmental management,
social impact measurement

Supply chain optimization, logistics, risk manage-
ment, lean operations, digital operations, resili-
ence strategies

Al applications, big data, IoT, blockchain, digital
platforms, smart business models

Global strategy, international trade, cultural intel-
ligence, market entry strategies, cross-border man-
agement

Enhance firm-level competitive advantage,
long-term growth, and adaptability

Foster entrepreneurial growth, innovation-
driven economic development, and market
responsiveness

Understand and influence consumer behav-
ior, improve brand performance, and opti-
mize customer experience

Develop high-performing teams, strengthen
organizational culture, and enhance em-
ployee satisfaction

Promote ethical practices, regulatory compli-
ance, and long-term sustainability

Align business practices with environmental
and social responsibility, support sustainable
development

Improve efficiency, reduce costs, mitigate
risks, and enhance supply chain resilience

Enable innovation, optimize processes, and
create competitive advantage through tech-
nology

Navigate global markets, manage cultural dif-
ferences, and expand international operations
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Finance & Accounting

Business Ethics & Risk

Organizational Behavior
& Leadership
Knowledge Management
& Learning
Public-Private Partner-
ship Management
Business Policy & Strate-
gic Planning

Risk Management & Re-
silience

Customer Relationship
Management
Knowledge & Innovation
Ecosystems

Performance Measure-
ment & Analytics

Corporate finance, investment analysis, financial
risk management, accounting standards, financial
modeling

Ethical decision-making, corporate integrity, risk
assessment, crisis management, compliance frame-
works

Motivation, teamwork, conflict management, deci-
sion-making, change management

Knowledge sharing, organizational learning, inno-
vation diffusion, intellectual capital management
Collaborative governance, policy implementation,
stakeholder coordination

Policy analysis, strategic forecasting, scenario
planning

Operational risk, financial risk, reputational risk,
crisis preparedness

Customer loyalty, CRM systems, service innova-
tion, omnichannel strategies

University-industry collaborations, clusters, R&D
networks

KPIs, balanced scorecards, data-driven decision-
making, predictive analytics

Support informed financial decision-making,
risk mitigation, and capital allocation

Ensure organizational integrity, compliance,
and resilience in dynamic environments

Improve employee engagement, leadership
effectiveness, and organizational performance
Enhance knowledge creation, innovation ca-
pability, and competitive advantage

Facilitate effective collaboration between gov-
ernment, private sector, and civil society
Align organizational goals with policy and
market dynamics for sustainable growth
Strengthen organizational resilience, ensure
continuity, and mitigate potential losses
Enhance customer satisfaction, retention, and
long-term engagement

Foster innovation, knowledge transfer, and
economic development

Optimize organizational performance and
strategic alignment

Business Research Review serves as a vital platform for advancing rigorous, interdisciplinary,

and globally relevant scholarship in business and management. This journal also focuses on busi-
ness research method (Bell et al., 2022), sustainable development (Dhar et al., 2022), circular econ-
omy (Le et al,, 2023), and environmental management accounting (Xia et al., 2025). By fostering
high-quality research that bridges theory and practice, the journal not only contributes to academic
knowledge but also provides actionable insights for managers, policymakers, and entrepreneurs
navigating complex and dynamic business environments. Through its emphasis on methodological
rigor, innovation, sustainability, and global inclusivity, BRR strengthens the connection between
research, societal impact, and organizational performance. As businesses and societies face unprec-
edented challenges and opportunities, the journal remains committed to promoting research that is
analytically robust, practically meaningful, and strategically influential, thereby shaping the future
of business scholarship and supporting responsible, evidence-based decision-making worldwide.
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